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ABOUT ACENDUS COMMUNICATIONS
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Corporate and 
marketing 

communications 
specialist

Agency on record 
for MNCs, PLCs 

and GLCs

Diverse exposure ς
GE, Hengyuan(ex 
Shell), GuocoLand, 
Mayflower, SEMI

Proven 
international 

coverage ςASEAN, 
China, USA

Highly experienced 
team 

Digital expertise 



Our PORTFOLIO

[Most Recent & On Going Clients Only]
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AGENCY ON RECORD FOR:
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ACENDUS & SEMICON SEA
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Since 1st SEMICON 
Sea 2015; 4th

consecutive years

Average 100 
articles/exposure 

per year

PR Value of around 
SGD400,000 per 

year

55% to 60% 
articles generated 

outside event 
venue; Malaysia 

Multiple articles in 
industry related 

magazines

Non-industry 
related articles ς
lifestyle, HR, etc.



MULTIPLE PLATFORMS

Strategic 
PR/Communications 

Counsel

Media Collaterals (News 
Release, Fact Sheet, FAQs, 

etc)
Advertorials 

Coordination of Media 
Interviews

Media Engagement and 
Relations during 
SEMICON SEA

Co-branding (Joint publicity 
with event organisers, other 

exhibitors, etc.)

Digital Content 
Development (Infographics, 

Caption-postings, Facts & 
Figures, event live updates) 

Media Prep & Training ACN Newswires
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INTERNATIONAL COVERAGE  
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PAST COVERAGE ïEXHIBITORS
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